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has a very high Fan
Rate

Fan-Quoten in der Haushaltsgeratebranche

Haushaltsgerate Gesamt

Miele 38%

Why is Miele so much than the
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Miele concentrates on a
- and
it perfectly!

"Immer Besser"
"Always Better"
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m Performance

Miele stands for : The products are
@ manufactured with the and endure
SN .
demanding
@% Miele invests a great deal of resources into
= and
Thereis a product policy: Miele does not
@ offer , but always the
AAAAAA Miele continues to sell its products

through specialist dealers - with

oy o All products are sold only under the brand "
@OK% - there is no dilution by secondary
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m Communication

Miele stands for quality: The brand promise
@ "Always Better" has a long and creates a
SR .

basis for

;\I\’K As a family-owned company, Miele communicates
FR’)\ and to the outside world -
this pays off in terms of perceived

The statement "Miele washing machines last 20
. years” has successfully established itself in the
minds of and alike.

Miele uses prominent and reliable authenticating
seals and brand to underscore its

position as a
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Miele has successfully established itself as a
and fulfills this on
the side, as well.

This interplay ensures that customers
perceive a and
- the prerequisites for:

FAN Customers
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More in the book

Future: nfﬁu-.n.g;hql.mw

Roman Becker

FANOMICS®

FANOMICS Insights fanomics.de/en/fanomics-book/




